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HOW TO EVALUATE POLITICAL ADS

As your mailbox bulges with pre-election advertisements, you may become overwhelmed by the aggressive messages that credit or discredit political candidates and ballot measures. At first glance, these messages may appear unclear or deceptive. By using the following information and reading the small print, you can better evaluate political advertisements: 

· According to California law, the individual or group paying for political advertisements must be identified on these publications. This information is often found in very small print in a location that’s easy to overlook. 

· State law also requires that all mailed political advertisements include the name and full address of the responsible candidate or sponsoring group. However, candidates are allowed to register committee names (e.g., “Committee to elect…” or ‘Friends of …”) and use them on advertisements instead of their own names. Voters can contact the Fair Political Practices Commission (FPPC) at 1-866-ASK-FPPC (866-275-3772) to clarify who is behind the committee and whether it is controlled by the candidate or another group. 

· Any individual or organization can send a political mailer or place an advertisement about a candidate, without the candidate’s knowledge or approval. These efforts do not count in the candidate’s reporting of how much money was spent on the campaign. This type of political marketing is called ‘independent expenditures” and its purpose has been to uphold the Constitutional guarantee of free speech while encouraging an active public dialogue about candidates and issues. Requirements that candidates and their campaign workers be totally uninvolved in these efforts are strictly enforced. Unfortunately, independent expenditures have sometimes become vehicles for “hit” pieces on a particular candidate. Reading the small type will help a voter identify the true source and purpose of each campaign piece. 

· It’s a common practice for campaign advertisements to arrive the weekend before Election Day. These last minute mailings may be a part of a strategy to influence you just before you head to the polls and/or to discredit candidates without allowing time for rebuttal. 
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